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Creating transparency 
to reduce chargebacks 
Ethoca Consumer ClarityTM provides rich merchant and 
purchase information to cardholders within their digital 
banking apps—providing them with more insight into 
their purchases. These additional details can help 
reduce purchase confusion and decrease chargebacks.

Merchants

Ready to harness the power of Ethoca 
Consumer Clarity? Contact us today. Contact us
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Businesses need to prevent chargebacks at every opportunity, 
as global volume is expected to grow 42% from 2023 levels 
and reach 337 million transactions in 2026.1 

Issuers
Issuers can reduce chargebacks and enhance their customer 
experience by offering digital receipts in their bank apps. 

One North American issuer’s chargeback 
rates decreased 23% during the two years 
after implementing digital receipts.323%

European issuers reduced chargeback 
rates by 11% in the first four months 
after launching digital receipts.411%

By providing customer service agents 
enhanced transaction details, chargeback 
deflection rates declined 70% for a 
leading Latin-American issuer.5

70%

Providing customers with access 
to more purchase details in their 
bank app can also help reduce 
call center volume.

337M
CHARGEBACKS

Every live service interaction with 
a customer can cost companies 

upwards of $10.6

$10

Merchant results with issuers providing their digital receipts

Merchant results with issuers not providing their digital receipts

Merchants providing digital receipts in an issuer’s 
banking app experienced higher chargeback reduction 
rates compared to merchants that didn’t. 

North America

Europe

-17%

-21%

16%-34%

-18%

Results from one merchant commerce platform2

Higher chargeback rate 
reduction when providing 
digital receipts

4%
Higher chargeback rate 
reduction when providing 
digital receipts

https://hs.ethoca.com/connect-with-an-expert
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