Subscription trends

Both businesses and consumers value subscriptions.
But while they provide a lot of convenience,
consumers are becoming more selective and

have increased expectations on how they

manage them.
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of consumers are likely to subscribe average monthly
77% to a new service if it's easy to spend on subscription
cancel the subscription later?! services3

over 60% of consumers would
like the ability to pause a
subscription for a period of time?

of Gen Z consumers have cancelled a
subscription to later renew it*
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of consumers would switch banks to
get access to the features they want
— like subscription controls?

of banks report
increased subscription-
related disputes®
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of merchants the other 44% of merchants
56% currently offer a 44% plan to offer a subscription
subscription service? service in the next 1 to 2 years?
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Ready to meet your consumers'
expectations? Enhance your

digital banking app with
advanced subscription controls.
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https://hs.ethoca.com/connect-with-an-expert
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